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GREEN is todayõs cover story



In 2008, Americans bought more Prius 
hatchbacks than Ford Explorers.

up 69% 
from 2006

down66% 
from 2000

MSNBC.com



up 17-20% 
from 2006

up 2-3% 
from 2006

In 2008, the organic food industry grew by about 
20% (compared to the 2-3% annual growth of the 

conventional food industry).

MSNBC.com
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About 70% of American 
consumers feel that 
climate change and 
global warming are 

severe or very severe 
problems.

Yankelovich - Going Green Prospective, July 2007

Consumer Concern 
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Attracting Employees

80% of recent graduates 
want a job with a positive 
impact on the 
environment

30% of American workers 
would prefer to work for 
an environmentally 
responsible company

Harris, 2007
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Cost Savings

Seattle Westin Hotel is saving $30,000 
each year by recycling food scraps and 
glass

Fred Hutchinson Cancer Research Center
is saving $1.6M per year through water 
and energy conservation initiatives

Wal-Mart is reducing packaging and 
expecting to save 66 million gallons of 
diesel and $11 billion in shipping and 
storage costs by 2013
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